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Marketing Considerations 

� Memorability

� Distinctiveness

� Fit to concept

All trademarks and logos are property of their respective owners

� Emotional bonding

� Latent association

� Trademark availability

� URL/domain 

� Brand architecture
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Re-writing the Rules

� Semantics or Syntax?

� Nouns speak louder than adjectives

� Noun/verbs speak even louder

All trademarks and logos are property of their respective owners
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Verbing Up

All trademarks and logos are property of their respective owners
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In other verbs 

All trademarks and logos are property of their respective owners
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Backronym

Patronym

Blending/Portmanteau

Baconator

Poetics Memetics

MetonymyAbbreviation/Clipping

Rebus motiva

IntuitiveAnalogy

Idiom

Toponyms

Acronym

Stressonyms

Alliteration
Caravan

Amalgam

Allusion

Colorism

Omission Onomatopeoeia

Metaphor

Paronym/Borrowing

Alpha Numeric

Eponym

Theronym

Invented SpellingSynecdoche
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Return on Name Generation

All trademarks and logos are property of their respective owners
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Acceptable Across Cultures and 

Languages

� Argentinean Spanish Language Constraints

• C is pronounced as an English S when 

followed by E or I

• Example – Gracias

• J is pronounced as an English H

All trademarks and logos are property of their respective owners

• J is pronounced as an English H

• Example - Jalapeño

• LL is pronounced as an English Y

• Example – Llamo

Rioplatense Spanish Pronunciation
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All trademarks and logos are property of their respective owners
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Acceptable Across Cultures and 

Languages

� Chinese Mandarin Language Constraints

• ZH is pronounced as an English J as in Judge

• UO and O are pronounced as WUH

• IN is pronounced as EEN

All trademarks and logos are property of their respective owners

• IN is pronounced as EEN

• Example – Sin is pronounced as Seen

Chinese Mandarin Pronunciation

ke3 – kou3 – ke3 – le4
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Acceptable Across Cultures and 

Languages – Faux Pas

S
a
u
d
i A

ra
b
ia

A
ra

b
ic

P
a
k
is

ta
n

U
rd

u

All trademarks and logos are property of their respective owners

Akbar Zib of Pakistan was the newly elected 

ambassador to Saudi Arabia.

The Saudis rejected Akbar Zib as the 

ambassador from Pakistan because his name 

translates to ‘Biggest Dick.’
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Name Research Matters

All trademarks and logos are property of their respective owners



The 2010 Midwest Intellectual Property InstituteThe 2010 Midwest Intellectual Property Institute

Name Research Matters - iPad

Which of the following product categories, if any, does the iPad name remind 

you of?

All trademarks and logos are property of their respective owners

Note: Balance of responses for many other miscellaneous products
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Name Research Matters - iPad
Please indicate how much you agree with each of the following statements.  

Top 2 Box

All trademarks and logos are property of their respective owners

= Within each statement, significantly higher than            at 95% confidence
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Name Research Matters - iPad

“Mr. Jobs, let me be blunt.  Pads are for periods.  Unless you are 

All trademarks and logos are property of their respective owners

“Mr. Jobs, let me be blunt.  Pads are for periods.  Unless you are 

thinking of putting Always or Kotex out of business with your own 

brand of feminine products, the ‘iPad’ will never work.”

Consumer Verbatim
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Names in Context

Bailey

BaileyBailey

Baileys

All trademarks and logos are property of their respective owners

Bailey
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Harmonious Phonetically

What Works What Doesn’t

All trademarks and logos are property of their respective owners

Hyundai XG350

Palm 

Foleo
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Harmonious Phonetically –

Methodology
� To minimize semantic influence, the brand names tested had no 

specific meaning for speakers of English 

� Balanced Names (CVC: Consonant – Vowel – Consonant)

• Aravel

• Caradem

• Havena

• Tolera 

� Vowel Cluster Names (VV: Vowel – Vowel)

All trademarks and logos are property of their respective owners

� Vowel Cluster Names (VV: Vowel – Vowel)

• Tuita

• Geiture

• Eleaxo

• Raotiup

� Consonant Cluster Names (CC: Consonant – Consonant)

• Dorphral

• Ardvumn

• Lytvaz

• Opvram
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Harmonious Phonetically – Findings
Please rate each name on a scale of 1 to 9, where 1 is “Difficult to Pronounce/Not Authentic/Dislike 

the Name/Not Trustworthy” and 9 is “Easy to Pronounce/Authentic/Like the Name/Trustworthy.” 

Balanced

Consonant Cluster

Vowel Cluster

All trademarks and logos are property of their respective owners

Base = 2,200

Vowel Cluster

= Significantly higher than             within attribute at 95% confidence
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Please rate each name on a scale of 1 to 9, where 1 is “Harsh/Not 

Contemporary/Lazy/Unemotional/Not Sensual” and 9 is 

“Warm/Contemporary/Energetic/Emotional/Sensual.” 

Base = 2,200

Balanced

Consonant Cluster

Vowel Cluster

Harmonious Phonetically – Findings

All trademarks and logos are property of their respective owners

= Significantly higher than             within attribute at 95% confidence
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Proprietary Name DNA 

Validation® Research

Criteria
Concept

Before After

Memorability �

Intrinsic / Latent Association �

Rating Each Name for Fit to Concept �

All trademarks and logos are property of their respective owners

Rating Each Name for Fit to Concept �

Ranking Each Name for Fit to Concept �

Reason for First Choice/Last Choice Ranking - Open End �

Distinctiveness �

Emotional Bonding - 7 attributes using proprietary algorithm �

Max-Diff Analysis �
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Please list, in any order, the words you remember from the previous page.

Proprietary Name DNA Validation® Research 

– Memorability

All trademarks and logos are property of their respective owners

Total = 450

Segment A = 150

Segment B = 150

Segment C  = 150
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Proprietary Name DNA Validation® Research 

– Fit to Concept

Percent 

Rating

Top Box 

Thinking about the previous description of a new juice flavor, please rate how well you feel 

each name below fits the description you just read about.

All trademarks and logos are property of their respective owners

= Among like color bars within cell, significantly higher than            at 95% confidence

Total = 450

Segment A = 150

Segment B = 150

Segment C  = 150
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Proprietary Name DNA Validation® Research 

– Distinctiveness

Percent Rating

Top Box 

In your opinion, please rate each name on a scale of 1 to 5, where 5 is Extremely unique and 

1 is Not at all unique.

All trademarks and logos are property of their respective owners

= Among like color bars within cell, significantly higher than            at 95% confidence

Total = 450

Segment A = 150

Segment B = 150

Segment C  = 150
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Proprietary Name DNA Validation® Research 

– Emotional Bonding

� I would be proud to be seen with this brand

� Lorem ipsum dolor sit amet

� Cras interdum nibh semper erat pretium blandit

Pellentesque pulvinar vehicula venenatis

All trademarks and logos are property of their respective owners

� Pellentesque pulvinar vehicula venenatis

� Suspendisse in gravida magna

� This brand reflects who I am

� Proin nec est turpis, at consectetur velit
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Total and by Segment

Proprietary Name DNA Validation® –

Composite Score

Total

Segment B

Segment C

Segment A

Total

Segment A

Total

Segment B

Segment C

Segment A

Total

Segment A

All trademarks and logos are property of their respective owners

Segment B

Segment C

Total

Segment B

Segment A

Segment C

Total = 450

Segment A = 150

Segment B = 150

Segment C = 150

Segment B

Segment C

Total

Segment B

Segment A

Segment C
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Defensible Trademark

All trademarks and logos are property of their respective owners
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What Were They Thinking?

All trademarks and logos are property of their respective owners

“You can’t name a computer Apple.”

“It has nothing to do with what a computer is and does.”

“Besides, it reminds me of the term ‘bad apple,’ not the image we 

want for our new computer.”
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What Were They Thinking?

All trademarks and logos are property of their respective owners

“We can’t name our bank Ally, it reminds me of the drug Alli.”

“Alli is sold in Walmart, not the image we want to project for our new bank.”

“Are you aware that the Alli drug has some unpleasant side effects?”

“And this just doesn’t sound like a bank name.  Shouldn’t it have a word like 

‘First’ in the name?”
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What Were They Thinking?

All trademarks and logos are property of their respective owners

Totally made up word to convey premium European ice cream

Family business that started in the Bronx in 1961

Success was based on word of mouth

Did not advertise until Pillsbury acquired it in 1983

Now in over 50 countries worldwide
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What Were They Thinking?

Skype is a clipping of the original Sky Peer-

to-Peer name

All trademarks and logos are property of their respective owners

to-Peer name

It’s growth was solely based on word of 

mouth 

Today, over 39 million users globally, using 

over 140 billion call minutes a year
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All trademarks and logos are property of their respective owners
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Strong Control 

All trademarks and logos are property of their respective owners
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Strong Control

All trademarks and logos are property of their respective owners
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Control?

All trademarks and logos are property of their respective owners
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Control? 

All trademarks and logos are property of their respective owners
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Control?

All trademarks and logos are property of their respective owners
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Control?

All trademarks and logos are property of their respective owners
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Out of Control

All trademarks and logos are property of their respective owners
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Why Verbification Works

� Verbed words are easily understood 

� Cultural currency 

• Bagel it

All trademarks and logos are property of their respective owners

• Bagel it

� Verbing delights our brain

• Shakespeare

• University of Liverpool 2006

• Semantic connection in milliseconds 

• Something cool and new is happening
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Why Verbification Works

All trademarks and logos are property of their respective owners
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Why Verbification Works

All trademarks and logos are property of their respective owners
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Why Verbification Works 

All trademarks and logos are property of their respective owners
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Why Verbification Works 

� Verbs are words that reveal what the 

subject (noun, pronoun, or clause) does, 

or what is done to it.  

All trademarks and logos are property of their respective owners

� It expresses action, or state of being, or 

condition
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� Rise of the Service Economy

Why Verbification?

All trademarks and logos are property of their respective owners

� Growth of Internet and Social Media

� Increasing Interaction with 

Technology
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All trademarks and logos are property of their respective owners
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All trademarks and logos are property of their respective owners
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Strong Control

All trademarks and logos are property of their respective owners
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Strong Control 

All trademarks and logos are property of their respective owners
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Control?

•Noun, not 

adjective

•How we speak

All trademarks and logos are property of their respective owners

•How we speak
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Control? 

All trademarks and logos are property of their respective owners
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Control?
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Control?

All trademarks and logos are property of their respective owners
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Out of Control

All trademarks and logos are property of their respective owners
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Out of Control

All trademarks and logos are property of their respective owners


