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Marketing Considerations

Memorability
Distinctiveness

Fit to concept
Emotional bonding
Latent association
Trademark availability
URL/domain

Brand architecture
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Re-writing the Rules

Semantics or Syntax?
Nouns speak louder than adjectives
Noun/verbs speak even louder
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In other verbs
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Return on Name Generation

National Naming Assignment

M

Baconator’

Names Developed Names Legally Available
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Acceptable Across Cultures and
Languages
Argentinean Spanish Language Constraints

C is pronounced as an English S when
followed by E or |

® Example — Gracias

J is pronounced as an English H
® Example - Jalapeno
LL is pronounced as an English Y

® Example — Llamo
Rioplatense Spanish Pronunciation
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AdvertisingAge.

More from Ad Age: Creativity Ad Age China  Insights Jobs Ad Age On Campus  Sign up for E-mail Newslette:

In Spain, Pepsi Becomes 'Pesi’

After Responding to Local Pronunciation of 'Pecsi’ in Argentina, Campaign Goes to
Europe

Pasted by Valentina Vescovi and Aixa Rocca on 0204 10 @ 1034 AM

# Tweet | ] Like 206 -[[G|#h]ﬂfﬁ b

m

UEMNOS AIRES (AdAge.com) Pepsi-Cola’s intriguing insight from Latin America that many
panish speakers can pronounce the brand's name more easily and phonetically without that

esky second "B" has arrived in Spain. In a new commercial-within-a-commercial, hunky

= Wi
m T

sh soccer star Fernando Torres gets fed up when the director keeps correcting the way

[
=]
oo

he says "Pesi" on camera.
the Enalish-speaking

pesi o pepsi Fernando Torres director yells "Cut’
through 189 takes, Mr
Torres rips the letter "P"
from a Pepsi sign behind
him and boldly tells the
director that in his
neighborhood, it's called

"Pes

This approach was a big
hit, although somewhat
controversial, in Argentina

wWhen Feps|
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Acceptable Across Cultures and
Languages

Chinese Mandarin Language Constraints
ZH is pronounced as an English J as in Judge
UO and O are pronounced as WUH e

IN is pronounced as EEN *
® Example — Sin is pronounced as Seen

Chinese Mandarin Pronunciation

Cllely, =

ke3 — kou3 — ke3 — |le?
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Acceptable Across Cultures and
Languages - Faux Pas

ﬁ

Pakistan
Saudi Arabia

Akbar Zib of Pakistan was the newly elected
ambassador to Saudi Arabia.

The Saudis rejected Akbar Zib as the
ambassador from Pakistan because his name
translates to ‘Biggest Dick.’
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Name Research Matters
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Name Research Matters - iPad

Which of the following product categories, if any, does the iPad name remind
you of?

Cell Phone

Computers

®Males = 300

Feminine
Hygiene
Products 41%

10% 20% 30% 40% 50%

Note: Balance of responses for many other miscellaneous products
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Name Research Matters - iPad

Please indicate how much you agree with each of the following statements.
Top 2 Box

Apple made a
mistake

Apple should
have further

tested the iPad
name

L] =
Apple should Males = 300

change the
iPad name

B Females = 300

0% 10% 20% 30% 40% 50% 60% 70%
|:|= Within each statement, significantly higher than O at 95% confidence
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Name Research Matters - iPad

“Mr. Jobs, let me be blunt. Pads are for periods. Unless you are
thinking of putting Always or Kotex out of business with your own
brand of feminine products, the ‘iPad’ will never work.”

Consumer Verbatim
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Names in Context
Bailey

Baileys
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Harmonious Phonetically

What Works
& TOYOTA

y—

@ ?@;@fm

MOTOROLA CBREATD>

amazoncom

What Doesn’t

mMoemomasQ

Hyundai XG350
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Harmonious Phonetically -
Methodology

To minimize semantic influence, the brand names tested had no
specific meaning for speakers of English

Balanced Names (CVC: Consonant — Vowel — Consonant)
Aravel
Caradem
Havena
Tolera
Vowel Cluster Names (VV: Vowel — Vowel)
Tuita
Geiture
Eleaxo
Raotiup
Consonant Cluster Names (CC: Consonant — Consonant)
Dorphral
Ardvumn
Lytvaz
Opvram
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Harmonious Phonetically - Findings

Please rate each name on a scale of 1 to 9, where 1 is “Difficult to Pronounce/Not Authentic/Dislike
the Name/Not Trustworthy” and 9 is “Easy to Pronounce/Authentic/Like the Name/Trustworthy.”

40% -

35%

30% i Balanced
B Consonant Cluster
25% L. Vowel Cluster

20% Base = 2,200

15%

10%

5%

0%
Easy to Pronounce Authentic Like the Name Trustworthy
|:| = Significantly higher than o within attribute at 95% confidence
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Harmonious Phonetically - Finding

Please rate each name on a scale of 1 to 9, where 1 is “Harsh/Not
Contemporary/Lazy/Unemotional/Not Sensual” and 9 is
“Warm/Contemporary/Energetic/Emotional/Sensual.”

B Balanced
B Consonant Cluster
L. Vowel Cluster

Base = 2,200

Warm Contemporary Energetic Emotional Sensual
[]= significantly higher than (C_) within attribute at 95% confidence
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Proprietary Name DNA
Validation® Research

Criteria Concept

| Before H After

Memorability °

Intrinsic / Latent Association °

Rating Each Name for Fit to Concept

Ranking Each Name for Fit to Concept

Reason for First Choice/Last Choice Ranking - Open End

Distinctiveness

Emotional Bonding - 7 attributes using proprietary algorithm

Max-Diff Analysis
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Proprietary Name DNA Validation® Research
— Memorability

Please list, in any order, the words you remember from the previous page.

Norm 30% ) .~ Norm 30%

40%
TripComposer Terravel

34%
1
27% 1

1
39"/0

DreamTraveler Questination

TravelFever Savoria

19%

5% 10% 15% 20% 25% 30% '35% 40% 45% 50% 0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

I Total =450
m SegmentA =150
m SegmentB =150
B SegmentC =150
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Proprietary Name DNA Validation® Research

— Fit to Concept

Thinking about the previous description of a new juice flavor, please rate how well you feel
each name below fits the description you just read about.

DreamTraveler

TripComposer

TravelFever

Percent

Norm Rating
35%, Top Box

1

1

1
47"/0

Terravel
39%

Questination

Savoria

0% 5% 10%

30% 35% 40% 45% 50%

(15)

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

m Total =450
m SegmentA =150
| SegmentB =150
B SegmentC =150

|:| = Among like color bars within cell, significantly higher than . at 95% confidence
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Proprietary Name DNA Validation® Research
- Distinctiveness

In your opinion, please rate each name on a scale of 1 to 5, where 5 is Extremely unique and
1 is Not at all unique.

Percent Rating
Top Box

TripComposer ., Questination

TravelFever Terravel

DreamTraveler Savoria

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50% 0% 10% 20% 30% 40% 50%

m Total

m SegmentA
| SegmentB
B SegmentC

|:| = Among like color bars within cell, significantly higher than . at 95% confidence
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Proprietary Name DNA Validation® Research
- Emotional Bonding

| would be proud to be seen with this brand
Lorem ipsum dolor sit amet

Cras interdum nibh semper erat pretium blandit
Pellentesque pulvinar vehicula venenatis
Suspendisse in gravida magna

This brand reflects who | am

Proin nec est turpis, at consectetur velit




TripComposer

TravelFever
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Proprietary Name DNA Validation® -
Composite Score

Total and by Segment

g4 Total Terravel

84 Segment B
72 Segment C

Questination

80 Segment A

76 Segment C

Savoria | Total

T 23 Segment A Segment A

RS 30 Segment B | Segment B

gg Total

94 Segmen
84 Segme

84 Segment C

CHGE 49 Segment|C
1

Norm 70

]

Segment C Segment C .

10 20 30 40 50 0 10 20 20

B Memorability Total

B Distinctiveness Segment A

l Fit to Concept Segment B
W Emotional Bonding Segment C

=+

L4
=
@
=1
~
(=1
=3
©
=3
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Defensible Trademark
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What Were They Thinking?

“You can’'t name a computer Apple.”

“It has nothing to do with what a computer is and does.”

“Besides, it reminds me of the term ‘bad apple,’ not the image we
want for our new computer.”
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What Were They Thinking?

ally

“We can’t name our bank Ally, it reminds me of the drug Alli.”
“Alli is sold in Walmart, not the image we want to project for our new bank.”
“Are you aware that the Alli drug has some unpleasant side effects?”

“And this just doesn’t sound like a bank name. Shouldn’t it have a word like

‘First’ in the name?”
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What Were They Thinking?

Limite
5
M

Totally made up word to convey premium European ice cream
Family business that started in the Bronx in 1961

Success was based on word of mouth

Did not advertise until Pillsbury acquired it in 1983

Now in over 50 countries worldwide
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What Were They Thinking?

||8a= o & Call with Rich Tahimn| 0,334,320 0...

Skype is a clipping of the original Sky Peer-
to-Peer name

It's growth was solely based on word of
mouth

Today, over 39 million users globally, using
over 140 billion call minutes a year
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Strong Control
['rE'Iw.’huﬂurls Times

1
\ Decombier 13, D6

A Noun? A Verb? TiVo Says It's Neither

]

I TOR FELLER Ji
I
il Babe 'm enting o slice of pize. my boydriend e bame tapasg my favonie TV shew,” Miranda, 2 charocter from “Sex and the City." sud s an episnde bz vear,
i “Anud e owhich o Telend se we pefaring " asked Canid

Bmy b Trientad, TV Miranda peplicd
It may have seemed 4 proud moment for markesers of TeVi, the digical reconding device asd service - not least beeasse:. even iz the playbul transmmnacion of TV froom inasimace obyect in ohject of affecticos, @ renained 2 noun.

| Howewer. the comgany his recemly saepeod ap eflios 30 police just how ils irsdemsirk 18 uscd in o =cnoence. Using TI% & o vl For instanee - as i "% Tivi™ or "1 TiVeal The Anprentice ks ukehy” - is rbadkden

"We do aggressively protect our trademark.” Ms. Kelly said, adding that with competing = subea s

digital video recorders entering the market, TiVo wants to keep its name from going the way of Xerox or Kleenex.

Uin its Wb sile, TaVio szggesi= that even lass vear's welcnme bit of name-dropping on *Sex and the City

par af 0 separate campaign by the company o gel the prodhuct writsen ineo hlm and telovision serpts - may have been 2 rademark faux pes

"Trademarks o gluays praper adienives.” e lepal pedigagy al IV coen [nstruets, They ane also "alwers singular”
"Comrect: Dwant two Tive DVE'S," the sie diczates. * Incorrect: | want twin Tives.
Whasch inplics Wit i, en addickan o ool Being o verh, misn ievgr be o noii

0 a baviriend. TOM ZELLER Ir
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Strong Control

Legal & trademark requirements

B Using Tive rglueoss rxdsaarka

2. Use the aeneric name after the trademark.
3. Trademarks are singular.

Because a trademark is an ; : 'ssary, the generic noun can be
4. Trademar

used as a plural. : i
P It is never pe 9- Trademarks are never possessive. g

Example:

Correct: | want two TiVo® [
Incorrect: | want two TiVos
Trademark generic name*
TiVo® service

Swivel™ search

Example: ~ Example:
Correct: | wa Correct: The TiVo® remote control TiVo® DVR.

Incorrect: | w Incorrect: TiVio's remote control
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Control?

PANDOER &

Home

. Mow hear this:
s - 2 Pandora is now playing on TiVo.

s PANDORA

o e & i o
Tiva's crew
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Control?

TiVo's Awards \

The TiVo service is so easy that even kids and technophobes can use it. Yes, it's
true. We're Emmy® award-winning for good reason.

2007 Emmy® Award
Technology & Engineering Advertising Services

2006 Emmy® Award
Interactive Programming

2001 Emmy” Award
Outstanding Achievement in Engineering Development

tivoadvertising.com
2160 Gold Strest, PO. Box 2160, Alviso, CA 95002-2160
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Control?

TiVe DVR Consy er
Advertising Marketplace Research Maedia Kit

2006 Emmy* Award
Intamctiva Programming

Welcome to the Interactive World of TiVo!

TiVo Advertising: Join the Evolution!

[ PTPSER. VISR AR e, e,

Through TiVo's unique advertising and second-by-second research capabilities,

programritmng wine nrerdeiily win coner il angrerTWay s

Here is the Solution.

The TiVlo® service not only reaches time-shifted TV audiences - it gets to know them. As a result; TiVo
delivers unigue and measurable interactive advertising, customized for DVR viewers, across all TV
channels at all times.

Through TiVie's unique advertising and second-by-second research capabilities, pdvertisers can now
e | Frye b g

tand-the-growing-DUR audisnsathats ; bt ol ~Hasibllity, and most of all... TV,

Some Magic...with TiVo. »
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Control?

TiVoAdveriising Media Kit

Interactive Tags

~

B TiVo's Interactive Tag technology makes passive ads interactive,

TiVU SN e uve 1y Eeiniagy NNERSS Passive aus i IlUli’:lL}lI\"U,I'ElIIUWIIIg wvn

viewers access to unigue information directly from TV spots. Interactive Tags are

seamlessly embedded in traditional TV ads, which enable consumers to request

more information or access a promotion with a click of the remote. In addition,

Record Tags allow viewers to schedule a recording of a show directly from your

commercial. Also, advertisers can choose from branded or unbranded tags and

interactive Fast-Forward Billboards with audio cues. So when ads are viewed

in time-shifted environments and during fast-forward and rewind modes, your

message is always seen and heard. /
-
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Out of Control

wordi) Je=—

search encyclopedia dictionary thesaurus ebooks drearms

TiVo - Definition

The TiVe Personal video recorder is a consumer video component allowing users to capture lelevision programming to

internal hard drive storage. TiVio systems function similarly to VCBs. but use non-removable hard-disk storage, and contain Eﬁg,—;fggf e

In the United States, TiVo is somelimes used as a verb to describe the digital recording of a television program with any DVR hardware or
software.

MEY W eter mas i e Ay

Tl 1 RN Rl WLie ENASLEE AT SN LESLEUREA] WELELLS LB ILLeRERS

TiVe can also refer to TiVio Inc., as well as the TiVio service, which is the network that the recorder itself communicates with.

In the United States, TiVe is sometimes used as a verb to describe the digital recording of a television program with any DVR hardware or
software. The TiVio company discourages use of TiVo as a verb for fear that it could cause the name to become a genericized trademark.

The TiVo service is only available to the United States and the United Kingdom at present, but has also been modified by end users to work
in Australia, New Zealand and Canada.

On January 12th 2005, TiVo announced that its CEC, Mike Ramsay, would be stepping down once a replacement has been found. He
intends remaining on as Chairman of the board.

Contents [hide]
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Why Verbification Works

Verbed words are easily understood

Cultural currency
Bagel it X

Verbing delights our brain
Shakespeare
University of Liverpool 2006

¢ Semantic connection in milliseconds
¢ Something cool and new is happening
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Why Verbification Works

= 1.

2009 Word of the Year is “tweet”; Word of the
] 2]

Decade is “google’
I its 20th annual words of the year vote, the American Dialect Society voted
“tweef” (noun, a short message sent via the Twitter.com service, and verb,
the act of sending such a message) as the word of the year and * googls”™ (a
generic form of "Google.” meaning “to search the Internet) as its word of the
decade.

Presiding at the Jan. & voting session in Baitimore were ADS Executive
Secretary Allan Metcalf of MacMurray College. and Grant Barrett, chair of the
Mew Words Committee of the American Dialect Society editorial director of
online dictionary Wordnik.com. Barrett is also the editor of the column
"Among the New Words" in the society’s quarterly academic journal
American Speech.

“Both words are, in the end, products of the Information Age, where every
person has the ability to satisfy curiosity and to broadcast to a select
following, both via the Internet.” Barrett said. “l really thought blog would take
the honors in the word of the decade category. but more people geogle than
blog, don't they? Plus, many people think 'blog’ just sounds ugly. Maybe
Google's trademark lawyers would have preferred it, anyway.”

Download the oress release: PDF. 205K.
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Why Verbification Works

"When oo Hie g TR

Bloomberg
Businesswoak

| [ (— TR | | —

LK AT o T

o _J-"'.' 2ol o i
i o ' Today's Tip
i £ =

- 2. Externally, keen knowina. listenina. and enaaaina vour audiences to ensure vour brand stays
( relevant. Social 4. Like Apple, the master of all brands, fulfill, surprise, delight, repeat! racts with

others on a daily pasis.
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Why Verbification Works

Oxford English Dictionary

verh

SECGHIT ECTION 15
Pisnanniscien | Bpalligr  Erametegp  Quccstann| D chaes

[0, OF, {also mod. F 3 verbe or ad. L. verbum word, verh {whence alse 1t, Sp., PR verfa).]
1. Gram. A That part of spee |1 Ly wkibeh @ assertlon b made, ar which serves to conpect 3 sulject with o predicats,
Paribranmens kil of wrts dising 3

by sperial opiiber s the b ootior, oy, depcneat, degdmano, frqueanitine, o

b aittrih. and Coml, 08 verb-complement. -form, Jormation, -grinder, -phrage. -root, -stem, -tense; verb-centered, -like adjs.; also in comblnations {freq. aterib, ) with the
sense verh and —'_ a5 perb-adverh, oljeel.

32, principal verd, the chief or most impostant thing, (hs
3. Aoword. O rave.
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Why Verbification Works

Verbs are words that reveal what the

subject (noun, pronoun, or clause) does,
or what is done to it.

It expresses action, or state of being, or
condition
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Why Verbification?

Rise of the Service Economy

INDUSTRY

Par cupia income ower ema

Growth of Internet and Social Medla
Ewitter Google €3¢
Increasing Interaction with
Technology
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THE MORE YOU KNOW THEE MORE YOU KOHL'S




The 2010 Midwest Intellectual Property Institute




The 2010 Midwest Intellectual Property Institute

Strong Control

£ 3010 FRITELLAY WORTH AMESICA, 45 coeimact
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Strong Control
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Control?

‘Noun, not
adjective

‘How we speak

Fritos Partriers with Minor Leagoe Baseball
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Control?

Fritos
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Control?

Fritos | &' Liks
Info  Related Posts.  Wikipedia

Create an.ad

Qur goal 1s o make this Community Page the best oodlection of shared
knowledge on this tople: If you have & passion {or Fritos, sign wp and well let Facchook Pages

wou know when we're ready Tar vour belp. You can alsa get us started by
suggesting the OiMcial Facebook Page. w

954 Peophe Lika This n 3 |

Description
Farebood Fages help yoo

Wetipeoa, he Dee Fnbpdiopeil G discenir new priisks
busimesses, and hrands as
i el dn £ornect wilk Thiae
Doalin was si Yaker with The Bag of com cFeps served with his lench in San Antbnio, Téxas thal ik already |ove
he paid § 100 for the recipe, n 1932, he aried the Frito Comparation, Criginal Fritod ingreclends
are |imited towhole comy, coen oil, 2nd salt Frivos fodginal and barbecue flaso are a vegan i a
[ 1g=Tl 4

Fribos s 1he name of a brand of corn chips magde by Frito-Liy, Omsnadly called Frivates, Beer

From 1952 urcil 1967, the Fripo #1d was the company’s offidal mascor. The Frico Bandito was ies
maseat from 1967 antil aboy 1971, and was drcertinued dpe 18 camotainty abos the Bengdits
AlELnn Rl image, He was replaced by “the Munche Bunch,” perbaps tomecall the nime of "Tre 'Wild Bench,”
Meldnley - Lonzalel 2 popudar Ml af she time. in the mid-1270s, Fritcs’ mascot was 2 'W. T Flekds carcasure, W.C,
Frinee in the late 1970% and early 19805, Fritos used the catchy commercial jingle, “Wuncha
twchi, muncha fuwcha, mpncha buncha, mencke bancke, Frilng geas will fench™ (sung 1o the

e o " A Dk oo m oo,

Warieties
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