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Presentation Overview
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Content: The New




Digital Content
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Content: The Holy Grail of New
Content

Data




Initial Acquisition of Rights in
Content
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Content Sale or License?

A

AUTODESK, INC.

Vernorv. Autodesk, Inc., 621 F.3d 1102 (9t Cir. 2010)




Content Licensing Is Distribution




“Slicing and Dicing”:
Content Distribution and Rights
Disaggregation




Performance




Royalties




Non-Royalty Based Licensing







